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Second Filing of Supplemental Materialsin Support of Pending Complaint and
Request for Injunction, Request for Investigation and for Other Relief

INTRODUCTION

1. On April 20, 2007, the Electronic Privacy Information Center (GEPICQ, the
Center for Digital Democracy (QCDDQ, and theU.S. Public Interest Research
Group (QU.S. PIRGQ), filed a Complaint with the Commission requesting an
injundion and investigation alleging that Google, Inc. (GBoogkeQ), and
DoublkeClick, Inc. (DoubleClickQ), are engaging in unfair and deceptive trade
practices that will be exacerbated by the proposd merger of thetwo companies.”

2. ThePetitionas stated tha the Qheincreasing collection of persond information
of Internet users by Internet advertisers poses far-reaching privacy concernstha
the Commission should address. Neither Google nor Doubleclick have taken
adequéae stepsto safeguad the pesond daatha is collected. Moreover the
proposd acquisition will create uniquerisks to privacy and will violate
previoudy agreed standadsfor the condud of online advertising. G

3. ThePetitionas described theimportance of privacy protection, theimpact of
Internet search engines, the Federal Trade Commission@review of theprevious
DoubleClick matter, the busness practices of Google, the busness practices of
Doubleclick, and theviolation of section 5 of the FTC Act, induding Google®
deceptive trade practice, Google® unfair trade practice, as well as the consumer
injury tha would result from the merger. The Petitione's conduded:

Google@® proposd acquisition of DoubleClick will give onecompany
access to more information abouttheInterne activities of consumersthan
any other company in theworld. Moreover, Google will opeaate with
virtudly nolegd obligaionto ensure the privacy, security, and accuracy

L EPIC, Center for Digital Democracy, and U.S. PIRG, In the matter of Google, Inc. and DoubleClick, Inc.,
Complaint and Reguest for Injunction, Request for Investigation and for Other Relief, before the Federal
Trade Commission at 1 (Apr. 20, 2007), available at

http://www .epic.org/privacy/ftc/google/epic_complaint.pdf.

21d. at 1.
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of the persond daatha it collects. At thistime, thereissmply no
consumer privacy issue more pressing for the Commission to consgder
than Google® plan to combinethe search histories and web site visit
recordsof Internet users®

4. ThePetitionasrespectfully requested the Commission to providerelief and
specificaly to:

Order DoubleClick to remove user identified cookies and other persistent
pseudonymc identifier from all corporate records daabases, and data sets
unde the control of DoubleClick prior to thetrander to Google, unless
DoubleClick obtainsexplicit affirmative consent, following an oppotunity
for theindividud to whomthedaa conaernsto inspect, ddete and modify
thedda

Order Google to present a public plan for howit plansto comply with
such well established government and indugry privacy standadsasthe
OECD Privacy Guiddines.

Order Google to providefor reasonable accessto all persondly
identifiable data maintained by the company to the person to whomthe
daapetans

Order Google to present a public plan for howit plansto comply with
such well established government and indugry privacy standadsasthe
OECD Privacy Guiddines.

Order Google to providefor reasonable accessto all persondly
identifiable data maintained by the company to the person to whomthe
daapetans

Order Google to establish a meaningful data destruction policy and require
tha Google destroy al cookies and other persistent identifiersresulting
from Internet searches tha are or could be persondly identifiable once the
user terminaes the session with Google.*

5. ThePetitionas stated:

Pending an adequéde resolution of theissuesidentified in this Complaint,
aswell as other matters tha may bebroughtto the Commission®
attention, the Commission should use its authority to review mergersto
hdt Google@d proposd acquisition of DoubleClick.”

®1d. at 10.
41d. at 11-12.
51d. at 12.
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6. OnJune6, 2007, thePetitionasfiled Supdemental Materiasin suppot of the
Complaint. Inthe Supdemental Materials, the Petitionas stated tha since the
filing of theinitial Complaint, theNew Y ork State Consumer Protection Board
wrote to the Commission in suppot of the Complaint, the Article 29 Working
Group of the European Union had announed an investigaion into Google®
privacy practice practices and specifically its extensive retention of persond
information, and tha Google itself acknowedged tha the Commission had
undetaken a Second Request of the proposd acquisition of DoubleClick, which
based on previousactionsby the Commission, is astrongindicator tha the
Commission will moveto block or modify the del .

7. TheSupplemental Materials provided further detail on theinformation that
Google collects aboutits users, theways in which Google uses tha information,
and the privacy impacts of Google(® many commonly used services. The
Supplemental Materials described similar aspects of DoubleClick@ busness
modd and opeaations ThePetitiona's explained that there are uniqueprivacy
issues raised by the proposed combination of the Internet@ largest search engine
and the Internet® largest advertising company.

8. IntheSupdemental Materials the Petitionas stated further GGoogle failsto
follow generally accepted privacy practices such as the OECD Privacy
Guiddines.§

9. Inthe Supdemental Materials the Petitione's provided addition information on
FTC authority and stated specifically tha the -TC has the authority to review
privacy issues as part of its merger review process.8

10.In the Supdemental Materials the Petitiona's stated Qhe detailed profiling of
Internet users raises profoundissues tha concern theright of privacy, the
accountbility of largecorporations and the opeation of demoaatic
govanment.(

11.In the Supdemental Materials the Petitione respectfully restated ther request for
therelief set out inthe April 20, 2007complaint and further requested tha the
Commission grant additiond relief induding:

Order Google to give auser therightto obtain knowledge in areasonable
and timely manne, of whether or notthe daarelating to theuser is
processed and if it is processed, information to the purpose of the
processing.

® EPIC, Center for Digital Democracy, and U.S. PIRG, In the matter of Google, Inc. and DoubleClick, Inc.,
Supplemental Materials in Support of Pending Complaint and Request for Injunction, Request for
Investigation and for Other Relief, before the Federal Trade Commission at 1 (Apr. 20, 2007), available at
http://www epic.org/privacy/ftc/google/supp_060607.pdf.

"1d. at 6.

81d. at 15.

°1d. at 19.
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Order Google to provide in areasonale and timely manner, thelogic
involved in any automatic processing of data concerning tha user.

Order Google notto retain user daain aform tha permitsthe
identification of daa subjects for longe than necessary for the purposes
for which the daa were collected.

Order Google to ingitute an Apt-inGapproach to collecting user
information. If Google allows a user to ptinObefore collecting persond
daain orde to persondize the search experience, Google should
implement the same system with regardsto a user@ privacy options

Order Google to allow individuds reasonable access to ther persond
information, alongwith the ability to edit and ddete that information.

Order Google to stipulate to never engagein behaviora tracking.
Further order Google notto sell persondly identifiable information.

Order Google to implement a fundiond and secure system of
anonymzing stored user daa. Anonymzed dataremainstraceable to the
individud user, as demondrated when America Onlineinadvertently
leaked the search records of 658000 Americans 124 Google mug
implement a techniquethat truly anonymzes this data, either by erasing
more thelast octet of the IP address, erasing the | P address completely,
assigning randomized numbers to thedaa, or developing an alternaive
techniquetha will rende tracing the data back to theindividud source
impossible.

Order Google to cease storage of IP addresses. The search engine
fundiondity would notbeimpared if asearch enginedid not store any
user information at all. Conditionthe merger on Google and DoubleClick
maintaining separate databases of user information.

Order Google to craft, disclose, and implement a security plan tha will
maintain, protect, or enhance the privacy, confidentiality, or security of al
persondly identifiable information.

Order Google to implement remedies and a system of accountbility in the
event of abreach, andto disclose to the public theextent to which it
cannotor will not protect the privacy, confidentiality, and security of all
persondly identifiable information.

12. ThePetitionas stated:

Pending an adequéae resolution of theissues set outin this Complaint, in
the April 20, 2007 Complaint, and other matters that may be broughtto
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the Commission@attention, the Commission should use its authority to
review mergers to hdt Google® proposd acquisition of DoubleClick.*

13. ThePetitionasreserved theright to amend thar Complaint and Supplement as
new facts emerged regarding Google, DoubleClick, and the merger of thetwo
companies.

14.The Second Supplement in Suppot of the Pending Complaint supplements the
Petitiona@ April 20, 2007and June6, 2007filings, incorporate by reference the
earlier statements, and allege new facts suppoting the postion that Google and
DoubleClick have engaged in unfair and deceptive trade practices in violation of
Section 5 of the Federal Trade Commission Act, that the FTC has the authority to
congder conumer privacy interests as part of itsmerger review authority, tha
Google and Doubleclick have failed to establish adequate privacy safeguadsto
protect theinterests of Internet users, and tha pending the establishment in fact of
such protection, the Commission should block the proposd merger.

15. The Petitiones reserve theright to further amend the Complaint as new facts
emergeregarding Google@ acquisition of Doubleclick.

ADDITIONAL FACTS

Actionsby I nterested Parties Since June6, 2007 Supplement

16.0n Augus 21, Goode began selling display adsto select videosrunning on
Y ouTube which Google boughtless than 10 months beforehand** According to
theWall Street Jouma, O ouTube® new format is a semitransparent ad that
appears on the bottom 20% of the video. The ad shows up after avideo plays for
15 seconds and disappears up to 10 secondslater if the viewer doesn®click onit.
Viewers can either click to close the ad right away or to watch the commercial.3?
YouTubeisthemog popukbr onlinevideo site, and Google is now its exclusve
server of display rich media advertising® If it were not clear before, it isclear
now that Google and DoubleClick are competitors, because they both serve
display ads

17.0n Junes, it was reported that Google® takeover of Feedbumer will mean that
the RSS syndicator for 432000 pulishers will now have Qyuaanteed loads of
extraconumer and publisher data, alongwith new strategies for moneizing and
optimizing its ddivery systems, according to Brent Hill, vice president of

1d. at 21.

" posting to Y ouTube Blog by the Y ouTube Team, You Drive the YouTube Experience, Aug. 21, 2007,
http://www.youtube.com/blog?entry=rQpNsTzbggM.

2 Emily Steel, YouTube to Start Selling Ads in Videos, Wall St. Journal, Aug. 22, 2007, at B1

3 1n July, YouTube had 55.1 million unique visitors. Press Release, Nielsen/NetRatings,
Nielsen//NetRatings Reports Topline U.S. Data For July 2007, Aug. 13, 2007, available at
http://www .ni el sen-netratings.com/pr/pr_070813.pdf.
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advertising services at FeedBurner. Fromthe advertising side, there's alot of
roomahead in terms of monédization and optimization, which Googleis goingto
expos usto,OHill said ... @Vell belearning how to incorporate ther andytics
and mondization strategies for advertisers.OMuch remainsto be learned about
RSS users and ther consumption habits, according to Hill.3*

18.0n Junel0, Google sent a letter Article 29 Data Protection Working Party stating
tha Google will cut the peiiod tha it retainsuser data from a maximum of 24
monthsto a maximum of 18 months™ This was a respons to the Working
Party@ May 16 announ@ment tha it had begunan investigation into Google(3
privacy practices and specifically its retention of persond information. The
Working Party asked Google whether the company has GQulfilled all the necessary
requirementsOto abide by EU privacy rules.*® Google had previoudy announed
that it would begin retaining user daafor amaximum of 18to 24 months *’

19.0n June21, theArticle 29 Data Protection Working Party announed that it
would expand itsinitial investigation into Google® privacy practices, specifically
its retention of persond information. The Working Party would review Gearch
enginesin genera, and scrutinize thar activities from a data protection point of
view, because this issue affects an ever growing number of users.3®

20.0n June20, Nielsen/Netratingsannouned its May U.S. Search Share Rankings
and Google again toppel thelist, with a56.3 percent share of U.S. searches.*®
Y ahoowas a distant secondwith 21.5 percent; MSN had 8.4 percent, AOL had
5.3 percent, and Ask.com had 2.0 percent. The other companieslisted in theTop
10 (My Web, Comcadt, EarthLink, BellSouth, and Dogpile.com) all had lessthan
one percent share.

21.0nJune?21,in arespong to acomplaintfiled by CDD and US PIRG in
November, the Federal Trade Commission annourced that it Quill hold at |east
oneTown Hall meeting to learn more aboutbehavioral targeting and related

¥ Gavin O0Malley, FeedBurner Ad Leader On What Google Deal Means, MediaPost Publications, June 8,
2007.

15 |_etter from Peter Fleischer, Global Privacy Counsel, Google Inc., to Peter Schaar, Chairman, Article 29
Data Protection Working Party in Response to Working Party Investigation of Google@® Privacy Practices,
June 10, 2007, available at http://www.epic.org/privacy/ftc/google/gres a29 061007.pdf; Posting to
Google Blog by Peter Fleischer, Global Privacy Counsel, How long should Google remember searches?,
June 11, 2007, http://googleblog.blogspot.com/2007/06/how-1ong-shoul d-google-remember.html.

16 |_etter to Peter Fleischer, Privacy Counsel, Google Inc., from Peter Schaar, Chairman, Article 29 Data
Protection Working Party, May 1, 2007, available at
http://www.epic.org/privacy/ftc/google/art29_0507.pdf.

" posting to Google Blog by Peter Fleischer, Global Privacy Counsel, and Nicole Wong, Deputy General
Counsel, Taking steps to further improve our privacy practices, Mar. 14, 2007,

http://googl eblog.blogspot.com/2007/03/taking-steps-to-further-improve-our.html.

18 press Release, Article 29 Data Protection Working Party, June 21, 2007, available at
http://ec.europa.eu/justice_home/fs/privacy/news/docs/pr_21_06_07_en.pdf.

'® press Release, Nielsen//Netratings, Nielsen//Netratings Announces May U.S. Search Share Rankings,
June 20, 2007, available at http://www.netratings.com/pr/pr_070620.pdf.
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conaumer protection issues.3° CDD and US PIRG@ complaint urged the FTC to
immediately begin investigaing online advertising practices. Orhe data collection
and interactive marketing system tha is shaping the entire U.S. electronic
marketplace is being built to aggressively track Internet users wherever they go,
creating data profiles used in ever-more sophisticated and persondized neto-
onedtargeting schemes,Othe groupssaid

22.0nJune?27,in aletter to the European Commission, consumer organizations
induding BEUC, urged an investigaioninto theproposd merger of Google and
DoubleClick. This merger meanstha GGoogle could monopolze theontline
advertising busness, thereby restricting competition and raising privacy conaerns
over control of consumer data,Othegroupssaid.# Thesituation is uniquebecause,
Never before has onesingle company had the market and technological power to
collect and exploit so much information aboutwhat a user does onthe Internet.O

23.0n duly 6, the European Commission Directorate on Competition announed tha
it would review Google@ $3.1 billion merger with Internet advertising company
DoubleClick.” Google has notyet officialy filed for review, butthe European
Commission Directorate has already sent questionnares to competitors and
cusomers concerning the proposd merger.?* Thisis separate from theinquiry by
the Article 29 Data Protection Working Party.

24.0n July 16, Google announed tha its @ookiesO(files tha allow a Web site to
record your comingsand goings usudly withou your knowedgeor consent)
would automatically ddete after two yearsif auser doesn®return to a Google
site.® If auser does return within thetwo-year period, the cookie will Cauto-
renewOfor another two years, and the Gauto-renewingQcould continue
inddinitely, well past theyear 2039,when the current Google cookie is set to
expire.

25. Google dominates search, according to a July 18 report that noted, GGoogle
continuesto garne amuch large percentage of media spend than its percentage
of searches, and thanksto arecent algorthm tweak, now extracts greater revenue

20| etter from Lydia B. Parnes, Fed. Trade Comma, to Jeffrey Chester, Exec. Dir., Center for Digital
Democracy, and Ed Mierzwinski, Consumer Program Dir., US PIRG, Regarding Complaint Concerning
Unfair and Deceptive Online Marketing Practices, June 21, 2007, available at
http://www.epic.org/privacy/ftc/google/ftc_cdd_062107.pdf.

2 Center for Digital Democracy and US PIRG, Complaint and Request for Inquiry and Injunctive Relief
Concerning Unfair and Deceptive Online Mar keting Practices Before the Fed. Trade Com@®, Nov. 1, 2006,
available at http://www.democraticmedia.org/PDFs/FT Cadprivacy .pdf.

22 |_etter from European Consumer Groups to Neelie Kroes, Commissioner, European Comm@, on
Proposed Acquisition of DoubleClick by Google, June 27, 2007, available at

http://www epic.org/privacy/ftc/google/beuc_062707.pdf.

2 Matthew Newman, Google® Bid for DoubleClick to Be Reviewed by European Union, Bloomberg News,
July 6, 2007.

2 EU questions Google customers over DoubleClick, Reuters, Sept. 6, 2007.

% pogting to Google Blog by Peter Fleischer, Global Privacy Counsel, Cookies: expiring sooner to improve
privacy, July 16, 2007, http://googl eblog.blogspot.com/2007/07/cookies-expiring-sooner-to-improve.html.
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per search than any engineE In June Google received 76% of media spend but
only 60% of searches acrossits nework. During the same time period, Yahoo
earned jus 18.3% of media spend while recelving 34% of searches acrossits
network.G°

26.Also onJuly 18, DoubleClick detailed its new advertising exchangeprodud. Orhe
DoubleClick Advertising Exchangeservice has one of themog sophisticated and
broad set of targeting optionsavailable. The exchangesuppots standad online
targeting elements induding time of day, day of week, user location, et cetera. In
addition, buye's can target usng DoubleClick@ proprietary solutionsinduding a
three-tier content categorization, site genre and site maturity. Buyers can target
paticipaing sites by name or, alternately by usng IDs, target sitestha are
paticipaing anonynoudy. Theexchangeaso allows buyasto leveragether
own data by targeting based on their own user information.3’ DoubleClick also
said there was seamless integration of the produds. oubleClick Advertising
Exchangeis tightly integrated with DoubleClick® existing DART ad
management platform, enabling yield maximization across sales channds for
sellers, aswell as shared creatives, advertisers, Spotlight Tagsand audience
targeting for buyas.G°

27.Google recently expanded the data used in targeting users, induding behavioral
approaches. As ClickZ explained on July 31, O\ few weeks ago, Google began
ddivering adsbased nat only on the current search, butalso on the searches
immediately preceding it, and sometimes a combination of more than onerecent
quey, according to Nick Fox, Google® groupbusness produd manager for ads
qudity. Fox told ClickZ thisweek tha thefeature, which has no official name,
aimsto capture amore robug undestanding of user intent and thereby ddiver a
better ad E Google@ Fox E added the company is looking at other possible
tracking and targeting methodsto capture Gull intent, Ginduding, perhaps
cookies.(°

28.0n Augus 2, the Canadian Internet Policy and Public Interest Clinic at the
University of Ottawa (GCIPPICQ filed a complaint urging the Canadian
Commissione of Compdition to investigate the proposd Google-DoubleClick
merger n thegroundstha it islikely to prevent or lessen competition
subgantialy in thetargeted online advertising industry.3° CIPPIC Director
PhilippalL awson said, Orhroughthe merger, Google-DoubleClick will gan
unprecedented market power, with which they can manipulate online advertising
prices. Advertisers and web publishers will have no real choice butto choo®

% Gavin O@Malley, Search Spending Flat, With Google Disproportionate, MediaPost Publications, July 18,
2007.

% Nanette Marcus, Ad Exchanges at a Glance, iMedia Connection, July 18, 2007.

2d.

# Zachary Rodgers, Google Targets Search Ads on Prior Queries,~ la Behavioral, ClickZ, July 31, 2007.
% Canadian Internet Policy & Public Interest Clinic, Section 9 Application for an Inquiry into the Proposed
Merger of Google, Inc. and DoubleClick Inc., Aug. 2, 2007, available at

http://www cippic.caluploads/Google-DC_s.9_CompAct_complaint_FINAL.pdf.
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Google@® advertisement platforms i n order to remain visible in the e-commerce
market.3* CIPPIC cited Petitiona @ origind Complaint and Supplement, as well
astheongong European investigationsinto the merger.

29.Also on Augus 2, a Google Produd Manager told Investor@ Business Daily,
GGoogle gets nearly al of its revenuefrom selling text-based adstha appear near
search results. But abouthdf the market is made up of graphical display ads aso
known as banne or branding ads Thedisplay ad market istoo big for Google to
ignore, said Susan Wojcicki, a Google produd manager, during the meeting. @e
are focused on the branding market,Gshe said. Theonline ad market is Gearch and
display Dand thereisn®alot after tha,Oshe said &

30.0n Augusg 7, areport from equity firm Veronis Suhler Stevenson predicted tha
Internet advertising would overtake television, radio and newspagpers to become
theNo. 1 advertising mediumin four years.® Online advertising is predicted to
grow by more than 21 percent pe year to reach $62billionin 2011

31.0n Augus 9, a DoubleClick Vice President explained in an interview tha his
company does Qhe mog video onthelnterngOand was Qhe secondlargest rich
media vendor.G*

32.0n Augusg 22, the Audralian Competition and Consumer Commission (GACCQ
began areview of the propoed Google-DoubleClick merger.®® On Augus 27, the
ACCC sent aletter to online publishers, digital agendes and other Internet service
groupsasking for opinionson the effect the proposd merger would have in the
Augralian market.* The ACCC detailed 10 questions induding whether the deal
would give Google-DoubleClick the Oncentive and/or ability to foreclose: a. rival
search engines; and/or b. other providers of advertising servicesto online
advertisers and publishers.O

31 Press Release, Canadian Internet Policy and Public Interest Clinic, CIPPIC calls on Competition
Commissioner to review Google-DoubleClick merger, Aug. 2, 2007, available at

http://www .cippic.caluploads/file/CIPPIC_Media Release -_Google-DoubleClick_-
_Competition_Filing_-_02August2007.pdf.

%2Video, Cell, Display Ads Get More Google Focus. Investor@ Business Daily. Aug. 2, 2007.

3 Veronis Suhler Stevenson, Shift to Alternative Media Strategies Will Drive U.S. Communications
Soending Growth in 2007-2011 Period, Aug. 7, 2007, available at
http://www.vss.com/news/index.asp?d_News_|D=166.

3 Zachary Rodgers, Questions for Ari Paparo, VP of DoubleClick Rich Media, ClickZ, Aug. 9, 2007.

% Australian Competition & Consumer Comma@, Google Inc - proposed acquisition of DoubleClick Inc.,
Aug. 22, 2007, available at http://www.accc.gov.au/content/index.phtml/iteml d/788097.

% |_etter from Gabrielle Ford, Australian Competition & Consumer Comm@, to Online Publishers, Digital
Agencies and Other Internet Service Groups Asking for Opinions on the Effect Proposed Google-
DoubleClick Merger Would Have in the Australian Market, Aug. 27, 2007, available at

http://www .accc.gov.au/content/trimFile.phtml 2trimFileName=D07+79501.pdf & trimFileTitle=D07+79501
.pdf&trimFileFromV ersionl d=796864.
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Studies Regarding Privacy Conaerns With Google and DoubleClick

33.0n June9, Privacy Internaiond published thestudy A Race to the Bottom
Privacy Ranking of Internet Se'vice Companies and ranked Google dead last for
privacy amongtop Internet Companies.®” Not oneof the other 22 companies
surveyed (induding AOL, Microsoft and Y ahoo) @omes close to achieving status
as an endemic threat to privacyOas Google, said Privacy Internaiond.®

34.0n July 17, Scott Cleland, President of Precursor LLC, published areport tha
explained how the proposd merger would create amonopoly for access to
Internet information and subgantially lessen competition. QVith [abouf 60%
share of each of ther respective technology platforms, search and display,
technologies which are mutudly-reinforcing, the combinaionwould enable a
horizontal merger to monopoly, which would harm users, advertisers and content
providers with highe prices and less choice.3°

35.0n Augug 30, the Economst magazine published a cover story andyzing
Google@ history and busness practices. The Economist summarized therisk,
GBoogle could soon, if it wanted, compile dossiers on specific individuds.3° The
Econonist explained, 3Goode] could use a person@ search history and
advertising respongs in combinaion with, say, hislocation and theitinerary in
his caenda, to serveincreasingly ussful and welcome search results and ads
Thiswould aso allow Google to make money from its many new services. But it
could scare users away. (3"

36.Also on Augusg 30, the Econonist published an editorial on Google detailing the
privacy and security questionsraised by the company@® growing dominance of the
Interney. GDne obviousstrategy isto alay concerns over Google's trusworthiness
by becoming more trangparent and opening up more of its processes and plansto
scrutiny. (2

CONCLUSION

37.Themassive quantity of user information collected by Google coupled with
DoubleClick@ busness modd of consumer profiling will enable themerged
company to condruct extremely intimate portraits of its usersCbehavior.

% Privacy Int®, A Race to the Bottom: Privacy Ranking of Internet Service Companies, June 9, 2007,
available at http://www.privacyinternational .org/article.shtml 2cmd%5B347%5D=x-347-553961.

% QWithout appropriate safeguards, this database could, for example, be made available without consumersO
knowledge or consent to secondary users, including vendors of persona data, aswell as made public as
evidence in litigation or through data breaches.ONew Y ork State Consumer Protection Board, GConsumer
Alert: Take Action to Protect Y our Privacy,OMay 2007, available at
http://www.consumer.state.ny.us/consumer_alert_take action_may07.htm.

% Scott Cleland, President, Precursor LLC -- A Techcom Industry Research and Consulting Firm,
Googleopoly: The Google-DoubleClick Anti-Competitive Case, July 17, 2007, http://googleopoly.net/.

“0 | nside the Googl eplex, Economist, Aug. 30, 2007.

“1d.
“2\Who's afraid of Google?, Economist, Aug. 30, 2007.
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38. Thedeailed profiling of Internet users raises profoundissues tha concern the
right of privacy, theaccountbility of large corporations and the opeation of
democaratic govenments.

39.I1f it was not clear before, it is clear nowtha Google and DoubleClick are
competitors, as they both sell display advertisingin theonline advertising
marketplace. In addition to thefar-reaching privacy issues discussed in this
Second Supplement and the previousfilings themerger could beblocked simply
on anti-trug grounds

40.As more information is learned about Google@ business practices and the absence
of meaningful privacy safeguads govenment officials, privacy and anti-trust
expets, joumdists, and conumers are scrutinizing the proposd merger with
greater intendty.

41. Thefailure of the Federal Trade Commission to act in this matter will have
profoundconsequences on thefuture of thelnterng and the interests of American
consumers.

RESTATED REQUEST FOR RELIEF

42.ThePetitionasrestate therequests for relief set out in the April 20,2007
Complaint and June6, 2007 Supplement.

43. Pending an adequate resolution of theissues set outin this Second Supplement,
theJune6, 2007 Supplement, theorigind April 20, 2007 Complaint, and other
matters that may bebroughtto the Commission® attention, the Commission
should use its authority to review mergersto hat Google® proposd acquisition
of DoubleClick.

Respectfully submitted,

Marc Rotenbeg Melissa Ngo
EPIC Executive Director EPIC Senior Couns

ELECTRONIC PRIVACY INFORMATION CENTER
1718ConNNECTICUT AVE., NW SuITE 200
WASHINGTON, DC 20009
202-4831140(TEL)

202-4831248(FAX)

Filed: September 17,2007
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